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Current Position (From 2001 to date) 
 
• Senior Statistician at the Sample Surveys Unit 
• From 2001. Working in the area responsible for the Survey on household income and wealth 

(SHIW). The survey is conducted on a sample of about 8,000 households every two years 
(since 1962) to study the economic behaviours of Italian households. My team consists of five 
researchers.  

• From 2012. Working in the area responsible for the Yearly Survey on household budgets (Y-
SHIW). The survey is conducted every two years on a sub-sample of 2,000 households selected 
among SHIW respondents.  

• From 2008. Member of the Household Finance and Consumption Network (HFCN). The 
HFCN conducts the Eurosystem’s Household Finance and Consumption Survey (HFCS). 

• Member of a team in charge of the microsimulation model for the economic behaviour of 
Italian households. 
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Research interests  
Non sampling errors, calibration, survey methods, wealth and income distribution, questionnaire 
design. 
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